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Abstract

The global landscape for international consumer protection
law has undergone a transformative shift, driven by the
rapid integration of artificial intelligence (Al), the
expansion of cross-border e-commerce, and the 2025
adoption of the United Nations Principles for Consumer
Product Safety. This paper reviews the evolving legal
frameworks governing global trade, focusing on the
implications for both consumers and manufacturers. For
consumers, these laws have reinforced rights concerning
digital transparency, data privacy, and cross-border
redress. For manufacturers, the 2026 regulatory
environment demands heightened accountability, with strict
liability for Al-driven products and a mandate for
sustainable life-cycle management. The paper adopts the
doctrinal methodology and concludes that while
international law provides a robust safety net for both
consumers and manufacturers, for these laws to be truly
effective, greater substantive harmonization is required to
prevent regulatory havens where consumer rights are
bypassed at the interest of the manufacturers and regulators
who formulate policies.
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1.0 INTRODUCTION

The landscape of international consumer protection law has undergone a
seismic shift as the global economy transitions into a fully realized digital
and algorithmic age in 2026. Historically, consumer law was rooted in the
principle of “caveat emptor” (let the buyer beware),! evolving over the 20th
century into domestic frameworks aimed at correcting the inherent power
imbalance between the individual purchaser and the corporate entity.
However, the rise of borderless e-commerce, the proliferation of the
Internet of Things (loT), and the recent surge in Generative Artificial
Intelligence (GenAl) have rendered traditional, geographically-bound
statutes increasingly obsolete. Today, a consumer in Australia purchasing
software from a developer in Estonia, hosted on a server in the United
States, requires a legal shield that transcends national jurisdictions.

By 2026, international consumer law has moved from being a fragmented
collection of local policies to a more integrated, though still complex,
global network of standards.? This evolution was accelerated by the 2025
adoption of the United Nations Principles for Consumer Product Safety,

1 M S Hossain and M S Islam, ‘Application of the doctrine of ‘caveat emptor’ in online
business: Legal appraisal in Bangladesh’ (2025) 4(2) Intl J Law & Mgmt. 221.
Available at
https://www.researchgate.net/publication/377273659 Application_of the Doct
rine_of 'Caveat Emptor'_in_Online_Business_Legal Appraisal_in_Bangladesh
accessed 24 December 2025.

2 Inthira Cheong, ‘Consumer protection in cross-border e-commerce’ in Lurong Chen,
Fukunari Kimura and Michitaka Nakatomi (eds), Facilitating Digital Trade in ASEAN
and East Asia (Springer 2025) 215
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which recognized that digital harms such as algorithmic bias and data
exploitation are as detrimental as physical product defects.®> Furthermore,
the global enforcement of "Safety by Design” mandates has shifted the
burden of proof, requiring manufacturers to demonstrate the integrity of
their products before they enter the stream of international commerce.*

The current legal climate is defined by three primary catalysts: the
"Datafication” of consumer behavior, the "Autonomy" of Al-driven
products, and the "Sustainability" mandate.® These factors have forced a re-
evaluation of liability.® In this review, we examine how frameworks like
the EU Al Act and the UK’s Digital Markets, Competition and Consumers
Act have become the "de facto™ global standards, often referred to as the
"Brussels Effect,” where regional laws dictate the manufacturing processes
of global firms.” As manufacturers navigate these multifaceted compliance

3 UNGA, ‘Draft Resolution of Consumer Product Safety’ (2025) Available at
https://digitallibrary.un.org/record/4092091?v=pdf accessed 4 December 2025.

4 UNCTAD, “Artificial Intelligence and Consumer Protection’ (2025) UN Doc
CCPB/AI/CP/EN Auvailable at https://unctad.org/system/files/information-
document/ccpb_artificial_intelligence_consumer_protection_en.pdf accessed 12
December 2025.

5> G Kumar and B Kolko, ‘Protecting Consumers & the Market in the Cyborg Era’

(2025) Available at
https://www.researchgate.net/publication/395627900_Protecting_Consumers _the Marke
t_in_the Cyborg_Era accessed 14 December 2025.

& G Kumar and B Kolko, ‘Protecting Consumers & the Market in the Cyborg Era’ (2025)
Available

at https://www.researchgate.net/publication/395627900_Protecting_Consumers_the_Mar
ket_in_the_Cyborg_Era accessed 14 December 2025.

" Federal Trade Commission, Consumer Sentinel Network Data Book 2024 (FTC 2025)
Available at
https://www.ftc.gov/system/files/ftc_gov/pdf/csn-annual-data-book-2024.pdf accessed
14 December 2025.
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requirements, consumers are increasingly empowered with rights to digital
sovereignty and cross-border redress. This article seeks to synthesize these
developments, providing a detailed analysis of the implications for all
stakeholders in the 2026 international trade ecosystem.

2.0 EVOLVING LEGAL FRAMEWORKS

The legal architecture governing international consumer protection has
undergone a radical reconfiguration by 2026, transitioning from a reactive
"notice-and-repair* model to a proactive "compliance-by-design™
paradigm. This shift is characterized by the integration of emerging
technologies into the substantive body of law and the harmonization of
safety standards across disparate jurisdictions.

2.1 The United Nations (UN) “Principles for Consumer Product
Safety”

A cornerstone of this new era is the full implementation of the UN
“Principles for Consumer Product Safety”, adopted in late 2025. These
principles represent the most significant update to the global consumer
safety regime since 2016. Unlike previous iterations, the 2026 framework
explicitly categorizes "digital hazards™ such as algorithmic errors in smart
appliances or security vulnerabilities in IoT medical devices as equivalent
to physical manufacturing defects.® Under these principles, the definition
of a "safe product™ has been expanded to include its continued performance
through software updates. Manufacturers are now held to a "continuous
safety" standard, meaning they remain legally responsible for a product's

8 UNGA, ‘Draft Resolution of Consumer Product Safety’ (2025) Available at
https://digitallibrary.un.org/record/4092091?v=pdf accessed 24 December 2025.
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safety performance as long as the software is supported, effectively ending
the era of "release and forget" hardware.®

2.2 Algorithmic Transparency and the “Global Brussels Effect"

By the year 2026, the EU Al Act has achieved full extraterritorial maturity,
forcing manufacturers in Asia and the Americas to adopt European
standards to maintain global market access. This "Brussels Effect” has
institutionalized algorithmic transparency as a global norm. Legal
frameworks now mandate that any consumer facing Al from credit scoring
bots to recommendation engines must be "auditable”.’ In practice, this
means that if a consumer is denied a service or charged a surge price by an
algorithm, the manufacturer must be able to provide a "meaningful
explanation" of the logic involved.!! Failure to do so now carries penalties
comparable to antitrust violations, signaling a shift in how regulators view
the intersection of data science and consumer rights.

2.3 Algorithmic Transparency and the “Global Brussels Effect"

By the year 2026, the EU Al Act has achieved full extraterritorial maturity,
forcing manufacturers in Asia and the Americas to adopt European
standards to maintain global market access. This "Brussels Effect” has
institutionalized algorithmic transparency as a global norm. Legal

® UNCTAD, “Artificial Intelligence and Consumer Protection’ (2025) UN Doc
CCPB/AI/CP/EN Available at https://unctad.org/system/files/information-
document/ccpb_artificial_intelligence_consumer_protection_en.pdf accessed 24
December 2025.

10 Commission, ‘Communication: Apply Al Strategy’ COM (2025) 836 final Available
at https://data.consilium.europa.eu/doc/document/ST-15708-2025-INIT/en/pdf accessed
24 December 2025.

1 Wilson Sonsini, ‘2026 Year in Preview: Al Regulatory Developments for Companies
to Watch Out For’ (24 January 2026) Available at www.wsgr.com accessed 24
December 2025.
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frameworks now mandate that any consumer facing Al from credit scoring
bots to recommendation engines must be "auditable”.*? In practice, this
means that if a consumer is denied a service or charged a surge price by an
algorithm, the manufacturer must be able to provide a "meaningful
explanation” of the logic involved.!? Failure to do so now carries penalties
comparable to antitrust violations, signaling a shift in how regulators view
the intersection of data science and consumer rights.

2.4 The Digital Markets, Competition and Consumers Act (DMCCA)
and Beyond

In 2026, the influence of the UK’s Digital Markets, Competition and
Consumers Act (DMCCA) has resonated globally, particularly in its
approach to "subscription traps" and "fake reviews." International law has
moved toward a unified standard for digital contracts, mandating "one-
click" cancellations and the prohibition of dark patterns user interfaces
designed to manipulate consumer choice.* Furthermore, the “International
Consumer Protection and Enforcement Network” (ICPEN) has launched
the 2026 "Cross-Border Enforcement Protocol,” which facilitates joint
investigations by regulators across different continents into deceptive
digital practices. This ensures that a manufacturer cannot evade liability

12 Commission, ‘Communication: Apply Al Strategy’ COM (2025) 836 Available at
final https://data.consilium.europa.eu/doc/document/ST-15708-2025-

INIT/en/pdf accessed 24 December 2025.

13 Wilson Sonsini, ‘2026 Year in Preview: Al Regulatory Developments for Companies
to Watch Out For’ (24 January 2026) Available at www.wsgr.com accessed 24
December 2025.

14 Freshfields Bruckhaus Deringer, Data Law Trends 2026 (Freshfields 2025) Available
at https://www.freshfields.com/globalassets/our-thinking/campaigns/data-trends/2026-
data-law-trends/2026-data-law-trends.pdf accessed 24 December 2025.
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simply by situating its digital headquarters in a low-regulation
jurisdiction.®

2.5 Circular Economy and the Right to Repair

Finally, 2026 marks the widespread legal adoption of the Right to Repair as
a fundamental consumer right within international trade agreements. New
regulations in the US, EU, and parts of the APAC region now require
manufacturers to provide "Digital Product Passports.!® These legal
documents, accessible via QR codes, must disclose the origin of materials,
the carbon footprint of production, and provide schematics for repair. This
legal evolution effectively merges consumer protection with environmental
law, holding manufacturers accountable for the entire lifecycle of their
products, from raw material extraction to final disposal or recycling.’

3.0 IMPLICATIONS FOR CONSUMERS: SOVEREIGNTY AND
PROTECTION IN ADIGITALIZED GLOBAL MARKET

By 2026, the evolution of international consumer protection law has shifted

the status of the consumer from a passive market participant to a proactive

stakeholder with recognized "digital sovereignty.” The legal implications

5 ICPEN, Strategic Plan for Cross-Border Enforcement 2024-2027 (2025) Available at
https://www.icpen.org/sites/default/files/2025-06/2024
2027%201CPEN%?20Strategy%20Plan_FINAL%20adopted.pdf accessed December
2025.

16 Deloitte, Circularity Industry Insights 2026: A Cross-Industry

Transformation (2026) Available at
https://cloud.marketing.deloitte.de/RegistrationPage?eventname=SRT%20SU%20Circul
arity%20Industry%20Insights%202026 &locale=en&mid2=MID-
23385&category=Publications&eventCampaignld=701af00000AfVYy9AAF accessed 24
December 2025.

17 OECD, ‘Consumer Policy’ (24 January 2026) Available at
https://www.oecd.org/en/topics/consumer-policy.html accessed 24 December 2025.
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for consumers are no longer confined to the physical safety of goods but
extend into the intangible realms of data integrity, algorithmic fairness, and
psychological autonomy.

3.1 Enhanced Rights to Cross-Border Redress and Litigation
Historically, consumers faced insurmountable jurisdictional hurdles when
seeking compensation from foreign entities. The implementation of
the ICPEN Cross-Border Enforcement Protocol and the expansion of
the UNCTAD Global Redress Framework have effectively "shrunk™ the
world for the aggrieved consumer.'® Consumers now benefit from "one-
stop-shop" dispute resolution mechanisms where a claim filed in their home
country can be enforced against a manufacturer globally through reciprocal
judicial agreements. This is particularly evident in the rise of Collective
Redress (Class Action) mechanisms across Europe and the APAC region,
allowing consumers to pool resources to challenge multinational
corporations over small-scale, high-volume harms like "junk fees" or minor
software glitches.*®

3.2 Algorithmic Accountability and the Right to Explanation

With the full enforcement of the EU Al Act of 2025and similar
frameworks in  North America, consumers in 2026 possess a
groundbreaking legal right: The Right to Algorithmic Explanation. For the
first time, when a consumer is subjected to automated decision-making
such as dynamic pricing in e-commerce, credit worthiness assessments, or

18 OECD, ‘Consumer Policy’ (22 December 2025) Available at
https://www.oecd.org/en/topics/consumer-policy.html accessed 24 December 2025.

19 Inthira Cheong, ‘Consumer protection in cross-border e-commerce’ in Lurong Chen,
Fukunari Kimura and Michitaka Nakatomi (eds), Facilitating Digital Trade in ASEAN
and East Asia (Springer 2025) 215
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insurance premium adjustments—they are legally entitled to receive a
transparent, non-technical explanation of the criteria used by the Al.2° This
protects consumers from "black-box" discrimination and ensures that
manufacturers cannot hide behind the complexity of their code to justify
unfair market practices.?

3.3 Protection against Cognitive Manipulation and "'Dark Patterns'
A major implication of 2026 law is the legal recognition of "cognitive
liberty." Regulators have moved beyond physical safety to protect the
consumer’s decision-making process. New statutes under the UK’s
DMCCA and the US FTC’s "Click to Cancel" Rule have criminalized
"dark patterns” such as sophisticated UI/UX designs intended to trick
consumers into making purchases, sharing more data than intended, or
entering "subscription traps".2? For consumers, this means a marketplace
that is legally mandated to be "honest by design,” where the process of
exiting a contract must be as simple as entering one.

3.4 Data Sovereignty and the Commercialization of Privacy
In 2026, data is legally viewed as an extension of the consumer’s
personhood rather than a mere commodity. The evolution of GDPR-

20 Commission, ‘Communication: Apply Al Strategy’ COM (2025) 836 final Available
at https://data.consilium.europa.eu/doc/document/ST-15708-2025-INIT/en/pdf accessed
December 2025.

2L Stanford Law School, ‘The Algorithmic Consumer: Competition, Protection, and the

New Digital Agent’ (Stanford Law School Digital Publications 2026) Available at
https://law.stanford.edu accessed 24 December 2025.

22 Federal Trade Commission, Consumer Sentinel Network Data Book 2024 (FTC 2025)
Available at

https://www.ftc.gov/system/files/ftc_gov/pdf/csn-annual-data-book-2024.pdf accessed
24 December 2025.
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standard laws globally means consumers now have the right to "Data
Portability” and "The Right to be Forgotten™ across most major
economies.?® Furthermore, the 2026 legal landscape provides consumers
with the power to "opt-out™ of algorithmic profiling for marketing purposes
without being denied access to essential digital services. This shift ensures
that consumers can engage in e-commerce without being forced into a
"privacy-for-service" trade-off.?

3.5 The ""Right to Repair' and Product Longevity

The intersection of consumer law and environmental sustainability has
birthed the Universal Right to Repair. For the consumer in 2026, this
implies a move away from “planned obsolescence.” Laws now mandate that
manufacturers provide consumers and independent repair shops with access
to genuine parts, specialized tools, and diagnostic software at a reasonable
cost.?> Consumers are no longer tethered to expensive manufacturer-
authorized repair centers, fostering a more competitive secondary market
and allowing for the extension of a product’s lifecycle, which provides both
economic savings and environmental benefits.?

23 Jane R Bambauer, ‘How to Get the Property out of Privacy Law’ (2025) 134 Yale LJ
2645.

24 Gartner, ‘Gartner Unveils Top Predictions for IT Organizations and Users in 2026 and
Beyond’ (21 October 2025) Available at https://www.gartner.com/en/newsroom/press-
releases/2025-10-21-gartner-unveils-top-predictions-for-it-organizations-and-users-in-
2026-and-beyond accessed 24 December 2025.

%5 OECD, ‘Consumer Policy’ (24 January 2026) Available at
https://www.oecd.org/en/topics/consumer-policy.html accessed 24 December 2025.

% Consumers International, ‘The change we saw in consumer protection’ (2025)
Available at https://www.consumersinternational.org/news-
resources/news/releases/2025-highlights/ accessed 24 December 2025.
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3.6 Safeguarding Vulnerable Consumers and **Generation Alpha™
Finally, 2026 international law has introduced heightened protections for
vulnerable groups, specifically children and the elderly, who are often
targets of predatory digital marketing. The Global Code of Practice for
Youth Design requires that any product likely to be accessed by minors
must have the highest privacy and safety settings enabled by default.?” For
consumers, this represents a shift toward a "protective-by-default”
ecosystem, ensuring that the most vulnerable members of society are not
exploited by the rapid pace of technological advancement.

40 IMPLICATIONS FOR MANUFACTURERS: FROM
VOLUNTARY COMPLIANCE TO STRICT GLOBAL
ACCOUNTABILITY

In the regulatory landscape of 2026, manufacturers no longer operate in an

environment where consumer protection is a secondary post-production

concern. The globalization of law, characterized by the "Brussels Effect"

and the new UN Principles for Consumer Product Safety, has forced a

fundamental restructuring of the industrial value chain. Manufacturers now

face a paradigm of "Total Life-Cycle Accountability,” where legal liability
extends from the initial algorithmic design to the final recycling of the
product.?®

27 Richard A D’Aveni, ‘The New Era of Accountability: How Al is Forcing Companies to
Rebuild  Consumer  Trust’ Harvard  Business  Review (2025) Available  at
https://hbr.org accessed 24 December 2025.

2 UNCTAD, ‘Artificial Intelligence and Consumer Protection’ (2025) UN Doc
CCPB/AI/CP/EN Auvailable at https://unctad.org/system/files/information-
document/ccpb_artificial_intelligence_consumer_protection_en.pdf accessed 24 January
2026.
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4.1 The Shift to ""Strict Liability™ for Software and Al Systems
Perhaps the most daunting implication for manufacturers in 2026 is the
legal reclassification of software as a "product” for liability purposes.
Historically, software developers often evaded strict product liability
through End-User License Agreements (EULAS). However, under the 2026
International Liability Directives, any Al-driven system or embedded
software that causes economic or physical harm such as a smart home hub's
security flaw or an autonomous vehicle's navigational error subjects the
manufacturer to strict liability.?® Manufacturers are now legally required to
maintain "Safety-Relevant Documentation” for Al systems, demonstrating
that the product was stress-tested against "reasonably foreseeable misuse”
before entering the market.°

4.2 The Burden of ""Compliance by Design™ and Digital Product
Passports

The era of "retroactive compliance™ is over. Manufacturers are now
mandated to integrate legal and ethical standards into the Research and
Development (R&D) phase. This "Compliance by Design™ approach
requires that privacy, security, and safety features are baked into the
hardware and software architecture.3* A critical technical requirement in

29 Chambers and Partners, ‘Consumer Law: Overview’ (2025) Available at
https://chambers.com/content/item/6873 accessed 24 December 2025.

30 Commission, ‘Communication: Apply Al Strategy’ COM (2025) 836 final Available
at https://data.consilium.europa.eu/doc/document/ST-15708-2025-INIT/en/pdf accessed
24 December 2025.

81 Deloitte, Circularity Industry Insights 2026: A Cross-Industry

Transformation (2026) Available at
https://cloud.marketing.deloitte.de/RegistrationPage?eventname=SRT%20SU%20Circul
arity%?20Industry%?20Insights%202026&locale=en&mid2=MID-
23385&category=Publications&eventCampaignld=701af00000AfVY9IAAF accessed 24
December 2025.
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2026 is the Digital Product Passport (DPP). Manufacturers must now
maintain a decentralized, blockchain-backed record for every unit
produced, detailing: the provenance of raw materials (to ensure ethical
sourcing), the carbon footprint of the manufacturing process, and
repairability scores and technical schematics for third-party technicians.
Failure to provide an accurate DPP can lead to immediate market exclusion
in the EU, UK, and several APAC nations.*?

4.3 Managing ""Regulatory Fragmentation' in a Multi-Polar World
While there is a movement toward harmonization, manufacturers in 2026
face significant "regulatory friction" caused by diverging standards in
major economic blocs. The United States continues to favor a sector-
specific, litigation-heavy approach, while the European Union and China
have moved toward comprehensive, state-led regulatory frameworks.*® For
a global manufacturer, this implies the need for a "modular production
strategy” where products can be toggled to meet different regional
requirements such as varied data-sovereignty rules or specific age-
verification technologies which significantly increasing the cost of global
inventory management.®*

32 OECD, ‘Consumer Policy’ (21 December 2025) Available at
https://www.oecd.org/en/topics/consumer-policy.html accessed 24 December 2025.

33 ThinkBRG, ‘Corporate Compliance and Risk Management’ (2026) Available at
https://www.thinkbrg.com/services/disputes/corporate-compliance-risk-

management/ accessed 21 December 2025.

3 Tim Foster, Martin Vu-Huy-Dat and Valentin Trautwein, ‘Supply Chain Risk Pulse
2025: Tariffs Reshuffle Global Trade Priorities’ (McKinsey & Company 2025) Available
at https://www.mckinsey.com/capabilities/operations/our-insights/supply-chain-risk-
survey accessed 24 December 2025.
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4.4 Extended Producer Responsibility (EPR) and the End of Planned
Obsolescence

International law in 2026 has effectively criminalized "“planned
obsolescence™ the practice of designing products with a limited useful life.
Manufacturers are now legally obligated to provide software updates and
security patches for a "reasonable expected lifespan,” often defined as five
to ten years depending on the device category.® Furthermore, Extended
Producer Responsibility (EPR) laws now require manufacturers to finance
and manage the end-of-life disposal of their products. This has forced
manufacturers to transition from a "Linear Economy" (take-make-dispose)
to a "Circular Economy," where products are designed for disassembly and
component reuse.®

4.5 Reputation Risk and the Litigation of "'Greenwashing"

In 2026, the legal definition of "product defect” has expanded to include
"deceptive environmental claims." Manufacturers face aggressive litigation
from both state regulators and private NGOs if their "sustainability” or
"carbon-neutral" labels cannot be backed by empirical, real-time data.®” The
implication is a transition from marketing-led sustainability to "verified
ESG reporting.” Manufacturers must now employ "Legal-Tech™ solutions
to monitor their global supply chains in real-time, as they are held legally

35 Consumers International, ‘The change we saw in consumer protection’ (2025)
Available at https://www.consumersinternational.org/news-
resources/news/releases/2025-highlights/ accessed 12 December 2025.

% Freshfields Bruckhaus Deringer, Data Law Trends 2026 (Freshfields 2025) Available
at https://www.freshfields.com/globalassets/our-thinking/campaigns/data-trends/2026-
data-law-trends/2026-data-law-trends.pdf accessed 13 December 2025.

37 Clifford, Sustainability & ESG Trends 2025 (Clifford Chance 2025) Available at
https://www:.cliffordchance.com/content/dam/cliffordchance/briefings/2025/02/sustainab
ility-and-esg-trends-2025-global.pdf accessed 22 December 2025.
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responsible for the labor and environmental practices of even their tertiary
suppliers.®

4.6 The Crisis of Cybersecurity Insurance and Indemnity

As manufacturers become more reliant on cloud-connected ecosystems,
they face an insurance crisis. In 2024, standard product liability insurance
often excludes "systemic cyber events.” Consequently, manufacturers must
now set aside significant "Capital Reserves for Digital Indemnity" to cover
potential mass-tort claims arising from data breaches or service outages that
affect millions of consumers simultaneously.®® This financial burden is
driving a wave of consolidation in the manufacturing sector, as only the
well-capitalized firms can afford the dual costs of high-tech innovation and
2026-level legal compliance.

5.0 CONCLUSION

The international consumer protection landscape of 2026 reflects a more
equitable balance between market efficiency and human rights. It signifies
the birth of a new global social contract tailored for the digital and
algorithmic age. For the consumer, the implications are transformative. The
legal recognition of "digital sovereignty" and the "right to explanation” has
begun to recalibrate the historic power imbalance between the individual
and the global corporation.

3% KPMG, Global Manufacturing Regulatory Pulse: Reimagining Resilience Across
Borders (2026) Available at kpmg.com accessed 24 January 2026.

39 Baker McKenzie, Product Risk Radar: EU Product Liability Reform (2024) Available
at https://www.globalcompliancenews.com/wp-content/uploads/sites/43/2025/07/Baker-
McKenzie-Product-Risk-Radar-EU-Product-Liability-Reform.pdf accessed 24 January
2026.
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For the manufacturer, the 2026 environment is one of “radical
transparency" and heightened risk. The era of "move fast and break things"
has been legally supplanted by a "safety-by-design"” mandate that punishes
negligence with unprecedented severity. While the digital economy has
introduced complex risks—ranging from Al bias to deepfake fraud—the
law has responded with frameworks emphasizing transparency and life-
cycle accountability. However, for these laws to be truly effective, greater
substantive harmonization is required to prevent "regulatory havens" where
consumer rights are bypassed at the interest of the manufacturers and policy
makers.

6.0 RECOMMENDATIONS

I. For Manufacturers: Implement "Compliance by Design"
frameworks that integrate the most stringent global standards (such
as the EU Al Act) into the R&D phase to ensure universal market
access.

ii.  For Regulators: Strengthen the role of UNCTAD in facilitating a
global treaty on cross-border consumer redress to simplify the
litigation process for international transactions.

iii. For Consumers: Engage with digital literacy programs to
understand the new protections regarding algorithmic transparency
and data portability.
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